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1.1.15 Marketing Campaign Management

Marketing
Campaign
Management

i i Undertake
Plan Marketing Em&mk:‘m Develop Marketing Launch Marketing Mnnél::'m:::lmg Modify Marketing End Marketing Marketin:
Campaign Capabil%/ Campaign Campaign T Campaign Campaign Campaigns Trend
Analysis

Marketing Campaign Management
Process Identifier: 1.1.15

Brief Description

Extended Description
is to position the product in the market, especially versus competitive products. AM

This L2 Process is defined in detail with L3 processes. Refer below L3 processes and shared artifacts
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1.1.15.1 Plan Marketing Campaign

Process Identifier: 1.1.15.1

Brief Description

, budget, return on investment

For ROI, we are capturing click through rate and open through rate for email and SMS campaigns. For
Social Media campaigns, ROl development is in progress.

Extended Description

>
=
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Smart Invoice Pro provides campaign management with below mentioned features

e  Campaign Preparation

Campaign Goals

How to Target Campaigns
Determine Campaign Programs
Define Campaign Responses
Define Campaign Access

YVVVYVYV

. Campaign Execution

»  Build Campaign

»  Campaign Tools

»  Campaign Members

>  Bulk E-mail/SMS

»  Social Media (Facebook, Twitter, Linkedin)
. Campaign Tracking

> Campaign Responses

> Campaign Measurement

e Campaign Preparation
Increase sales revenue
Enhance pipeline on open opportunities
Track customer interest
Increase customer retention
Awareness events that drive PR and brand awareness for the company (e.g. product
launches)
»  Add-on products targeted to call down campaign with Sales-Pat
»  Campaign Preparation Goal of the campaign: Define your goals and objectives
* Campaign Execution
»  Products and services
»  Create a campaign picklist field for Product or Focus Area
»  Advertisements and publications/media
»  Create a picklist field for Ad Type with values such as Magazine, Newspaper, Online,
etc.

YV VVVYVY
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»  Create another picklist for specific publication so you can report on both levels
Campaign Preparation Goal of the campaign: Define your goals and objectives
»  Offers made in campaigns

»  Track the different types of high-level offers (e.g. whitepapers, demos, web
seminars) to track overall effectiveness

Below is the Process Flow for Smart Invoice Pro campaign management

Emai; Campaign

Optimization Annalysis Future Refinement Website Interaction Execution
= =3
4 = &
& g <]
7 = ) =
E\ ¢ o = S
LN
>3
’ e e SMS Execution
%}
A
Planning Campaign Setup Reporting Template Creation Qualified Target List

.00
00

Social Media
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1.1.15.2 Ensure Marketing Campaign Capability
This process element is out of scope for this conformance certification
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1.1.15.3 Develop Marketing Campaign

Develop Marketing
Campaign

Define Marketing Design Marketing Obtain Marketing
Campaign Warkilow Campaign A

Define Marketing

Campaign Campaign Critena Campaign Propesibon greement

Create Marketing n

Figure 2 1.1.15.3 Develop Marketing Campaign
Develop Marketing Campaign
Process Identifier: 1.1.15.3

Brief Description

Extended Description

I
< ‘|‘

Smart Invoice Pro can create, edit and launch campaign to the targeted customer via different channels
— Email, SMS, Facebook, LinkedIn, twitter and helps in tacking the effectiveness of the campaign across
the channels

Target list can be imported or manually created for targeted campaigns. Refer screenshots below

Smart Invoice Pro provides end user to schedule the campaigns with specific start date and end date
which can be edited based on campaign effectiveness
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Smart Invoice pro provides the feature to schedule the campaigns. A user can set day and time
and campaign will be automatically triggered

Below s the screen for create and edit campaign. Here we can select the channel from dropped down list

'SMART
INVQICE Eier Template  User  Tangets [ ing  Insights  Logot
CAMPAIGN SUITE

Create Campaign

Create Campaign

*Channel Type

masa Selac |v|
*Campalgn Mame

*Template Available E|

*Select Target List

‘startdste | apqainin

*Expirydate | apgag-10

 entries - Search:
oo |:| artl

m Channel Template Campaign Target List {Name) Start Date | End Date Status
1 Email Welcome Template Welcome Campaign M. Sumil Dutt Z018-09-04 201818 Enable
Mr. Ravi Dhiman
2 SM5 SMS Template Welcome SMS Campaign Mr. Sunil Dutt 2018-03-04 201840318 Enable
3 Ernail Emasil Interactive Smart Inwoice Pro Leunch 2018-09-04 20180518 Enable
Template A0

Ermnail Welcore SIP First SIP SUITE Test Mr. Ravi Dhiman 2018-09-07 20e-05-21 Enable

Showing 1 to 4 of 4 entries First | Previous | (50 | Mext | Last

Template Design:

Below is the screen for Template Design. Here user Can select the Channel and user can create the
template.
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Create Template

Tempizte

paign  Config 5 Logot
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Create Template

*Channe

Bowe O @@ B

¥h miEE s e R e
EE e DL .=

EI U S xx «T,

f=REEl e LR S T
T EE-

o e M
QEneI -2 09 @a
Shles ~ Formal = Fenl -
iz =

A-B- H o ?

Email
SME

Email
Emall
Email

email

Showing 1 to & of 6 entries

Dear Starget name

Add your headline here..

Title
Lorem ipsum ¢ cing elit. [ nilis odic 1
tincidunt urna et justo eu placerat. In nec itudin erim, Nulla faclisi. In viverra velit

turpis, et lobortis n mper tncidunt vulputate. Nullam farmentum pellentesque ullamcorper.

Title

Title

amet, consectetur adipiscing alit. ur adiplscing elit.

aretium e, In

ulla faciltsl. In
. Curabtur
putate. Nullam fermentum
amcorper.

pellentasque ullamecorpar.

Title Title

Ermail Interactive Wiew., Enatile: 04-5EP-18 02.38.58 P8

mplate

SMS Termnplale

Enabile 04-SEP-18 10.55.57 AM
Welcome Termplate Enable D4-SEP-18 111094 AM
Welcome SIP View... Enahie O07-SEP 18 02.25.47 PM
MNew Template creation View... Enabla 23 JUL-1E 032239 PM
New Template 1EST Wiw... Enable 23JUL-1E 10.23.01 AM

Etiam aliguet auctor

Edit

)
E ]

Search:

First. | Previous | [ | Next | | Last |

User Creation: Admin user will have access to create users based on role. Admin can give permissions
based on the user requirement. Below is the screen for user creation. All permissions are configured.
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'SMART
INVOICE Template |User Targets paign  Config Setting Ins Logout
CAMPAIGN SUITE

Create User

*Flrst Name

*Last M

*Emall 1D

*Pasmword

*Confirm Pass,

*Image

| Browse... | Mo file

*Permis

an Edit User
* [ Can Delete Lsar

= Template

an Create Template
1 Can Felit Tempiate

= | Car: Delete Template

.

= Target

] Can Create Target
an Import Target
[Fi Can Edit Target

| Can Delete Terget

= Target List

* || Cari Create Targe!
i Import T
Edit Target List

n Delete Target List

*Fca

= Campaign

Carmpaign
T Mow Twitter Campaign
t2 Linkedin Campaign

» [ Can Post Now Linkedin Campaign

* Insights/Config
C iew Insights
* || Car: Sel Configuration

Search:
I

T S T rermissons Chaion
1 P Dilcuha demogadikshatech.com Wlew.. w
user test

Edil  Delele

Target List Creation: In campaign management system, a user can create list of the target to whom user
want to send the campaigns. We can Edit/delete the campaigns.
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We have target list bulk upload. A sample file can download and fill the mandatory details and upload.
_Then it will create the target list.

SMART
INVOICE EEEr Template  User  Targets aign  Config Sefling  Insights  Logout
CAMPAIGN SUITE

Create Target List

Import Target List

_ List Name Selected Targets Creation Date Action
Email Target List Mr. Sunil Gutt 04-SEP-18 11.43.11.000000 &M m
Mr. Ravl Dhiman

sunil Dutt 04-5EP-18 11.43.29.000000 AM m
M. Wivek Mayank

3 Arjuntist Mr, Arjun Sujir DE-SEP-18 03.12.41,000000 P
p SIPFIrsLDamMo M, Ravi Dhiman 07-5EP-15 02,29,58.000000 PM [ coit [ oeteie |
(5] 14.5FP-18 09.52.03.000000 AM fﬂ"’ m
hirnan

24.5EP 15 D4.75.03.000000 FM ratr

2 SM5 Target List

Mr.
M
M
Mies. updiate exsting

s1P picked st User ZE-SE1E U2.41.52.000000 FM m Delete
Business User

Shewing 1 1o 7 of 7 entries First | Previous (1] [mext | Last|
_________________________________________________________________________________________________________________________|]

User can also create the target list manually. In Ul it will show the list of target list whom a user need to
send the campaigns. Below is the screen shot for Manual target list Creation
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CAMPAIGN SUITE

Create Target List

=1

Create Target List

Mr. Arjun Sujir (arju (@ Mr. Ravi Dhiman (ravidhiman21@gmail.com)-(
Mr. Vivek Mayank (vivek.m dikshatech.com}{9019867525 ss Sonal Jain (sonal jain@dikshatech.com}{7
| Mr. Demo Test (demos Mr. Test test! (test@abe.in}{121331321 Miss Testing Testing (te
Mrs. update existing ‘est User (demo1 @
Business User (business Business User (busin
iness User (business@vodafone.co.nz)(8826821025) Busine
Business User (busines: Busin e
User (busine: ssine
Busi Jser (business ness
ssiness User (bu Business User (busines
Jser (busines: Business User (busines
Business User (busin ssiness User (busines
Business User (busine usiness User (busines
Business User (bus Business User (busines
Business User (busines: Business User (businessi
ess User (bu: Business User (busine
Business User (busine Business User (busine
B User (business Business User (busi
Business User (busine ness User (busines
ness User (bus 13 ss User (business
Business User (busine: s Business User (business@vodafone.co.r us nz)
User (busine 086) Business User (business@vodafone.co.nz) Bu nz)4935054212C
User (business@vodafone.c (858885 Business User (business e.co.012)
User (bu Business User (busine e.C0.N2}{9871580116) Busine
Jser (busine: 9 Business User (bt ne.co.nz Bu: ser (business@vodafone.co.nz)
Sser (busin jusiness User (busi ne.co.nz; Bus ser (b
User (business@v (9971125785 Busin er (business@vodafon 71449821) Business User (b Nz){8826821665

how entries

srNo List Selected Targets Creation Action

Mr, Sunil Dutt
Mr. Ravi Dhiman

Mr. Sunil Dut

Mr. Arfun Sufir

avi Dhiman

SingleUser

Mr, Sunil Dutt
Mr. Ravi Dhiman

test est
»
ing Testing
update exi
SIP P Test User
Business

Business
Business User
Business U
8usi
Business Us

ness U

Business User
More.

04-SEP-18 1.4

11.000000 AM

04-SEP-18 11,43.29.000000 AM

06-SEP-18 03.12.41.000000 PM

07-SEP-18 02.29.58.000000 PM

o]
oED
& | oo

14-SEP-18 09,52.03.000000 AM

24.5EP-1 03.000000 PM

28.SEP-18 03.41.52.000000 PM

First| Previous [§] Next | Last
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'SMART
INVOICE Tomplate  Uses gn ng Insights  Logout
CAMPAIGN SUITE

Create Target List

Pulled Target List from 5IF

mwhoPaid lzst 1 B | month bill on time.

mwhoPaid lzst 1 B | month bil late.
[F]Who's account balan nee of morethen| 1 B
] 'Who's account balan rending of more then 1 *

o excead lest 1 = | month plan limits,

100 El
Fone——— Tostmome e o crstionps

1 Tmail Targes List Mr, Sunll Dutt D4-5FP-15 11.43.11.000000 AM
Mz, Rawi Dhiman

2 SMS Target List 04.5FP-18 11.43.29.000000 AM

= Arjuntist SFEP.1E 03.12.41.000000 PM

4 SIP First Demo 07-5EP-18 D2.29.58.000000 P

5 singleUser 14-5EP-18 09.52.03.000000 AM

L] 24-5EP-18 04.25.03.000000 PM

Picked Test Liser Z2B-5FPAB 034
Business User
Business User
usines:
Business User

Rusiness Lser
Busiriess User
Mora...

ng 1 to 7 of 7 entries First. | Previous | () | Next | | Last |

Create Campaign: In below we can create the Campaign by selecting all necessary fields

'SMART
INVOICE Tempiale User Targets ng Insights  Logout
CAMPAIGN SUITE

Create Campaign

Create Campaign

*Channel T Salac |v|

*Campalgn Ma

*Template Availabie E|

Shew entries

100 |_:| Search:

m Channel Template Campaign Target List {Name) Start Date | End Date Status
1 Email Welcome Templat Welcome Campaign M. Sumil Dutt Z018-09-04 201818 Enable
Mr. Ravi Dhiman

2 SM5 SMS Template Welcome 5MS Campaign Mr. Sunil Dutt 3-04 201840318 Enable
Mr. vivek Mayank
3 Ermail Emasil Interactive Smart Inwoice Pro Launch  Mr, Sumil Dutt 2018-09-04 20180518 Enable
Template A0 Ravi Dhiman
4 Ernail Welcome SIP First SIP SUNTE T Mr. 20e-05-21 Enable
Showing 1 to 4 of 4 entries First | Previous | (3 | Next| | Last|
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SMART
INVOICE =
CAMPAIGN SUITE

Create Facebook Campaign

Create Facebook Campaign

*PostType | Please Select |:|

Schedute Dale | 2098.19.10

Show entries

i Searchy

100 »

Sr No | sacial Media Post Type Past Content | Schedule Date Action

1 Facebook message_wideo Smart Invoice Pro Video http:/idocalhost 2015-09-14 m
JEIP_campaign._oracle/uploads1 536903391 49454 mpd.

3 Facebook message._link Smart Invaice Pro hitps:Awaw.smartinvoicepeo,com/ E-03-19

=] Facebook message link Emart Invelce Pro httpszifwwiw.smartnvolcspro.coms 2018-09-14 m

4 Facebook EssaRe image Srovart Inveice Pra Image Dl ikshiatech.com 2018-09-14 m
fimages/diksha_logo.ong

Showing 1 to 4 of £ cntrics

Frst | Previous | [{] [Next | [Last]

SMART
INVOICE =
CAMPAIGN SUITE

Create Twitter Campaign

Create Twitter Campaign

*PostType | Please Select |_|

Schedute Dale | 2098.19.10

Show entries

T Search:
100 -
Sr No | Social Media Post Type Post Content | Schedule Date Action
1 Twitter message_link Smart Invoice I'ro https/fwwiw, smartnvoicepro. comys 2015-09-19 m
? Twitter message image SMmart Invoice Pro Image hittpaiocalhost 2016-09-19 m
FSIP_temipdign_oreclefuploads/1 5373349953855, jpg.
3 Twitter message video Smart Involce Pro Videa 1042264989738446848 2018-09-19 m
shawing 112 3 of 3 entrles first| | Previou e ||
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SMART
INVOICE =
CAMPAIGN SUITE

Create Linkedin Campaign

Create Linkedin Campaign

*PostType | Please Select |:|

Schedute Dale | 2098.19.10

Show entries

Search:

¢ Mo | sacial Media Post Type Past Content | Sehedule Date Action
1 Linkedin message_link lest DemoArray | [title] == Diksha Tech |submitted-url] 2018-09-1F

= hitps:/iwww smartinvolcepro.com! ) Array { [oode] <=

anyong )
2 Linkedin message_image D Test Imagearray | == Smiart Invice Pro 20780

MM SMartinvoicepro.com,’
Tsubmitted-image-urf] <= httpsz/phs. twimg.com/madia
/DJCXGE VAAMIULPE } Array [ [code] = anyons )

showing 1t2 2 of 2 entries First| | Previous alm;m' Last|
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1.1.15.4 Launch Marketing Campaign

Launch Marketing
Campaign
£
Manage Marketing Manage Marketing Complate Market
, ; ! g
Campaian -ﬁ:&h:nnel Campaign ﬂz”ﬂl Carnpaign Launch

Figure 3 1.1.15.4 Launch Marketing Campaign

Launch Marketing Campaign

Process Identifier: 1.1.15.4

Brief Description

Extended Description

Once marketing campaign is developed then it can be launch to multiple channel like Social Media,
email, SMS and tracked via trend analysis.

process may also be executed during the initial launch. AM
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Launch of a campaign can be done only for limited or targeted customer and its effectiveness across the
channels can be measure via trend analysis feature of Smart Invoice Pro

Below is the screenshot to import target list, via this feature a user can send the campaigns to limited
audience for validation.

SMART
INVOICE EiE™ eplale  User | Ta ampaign  Config Sefling  Insights  Logoit
CAMPAIGN SUITE

Create Target List

Import Target List

_ List Name Selected Targets Creation Date Action
Email Target List Mr. Sunil Gutt 04-SEP-18 11.43.11.000000 &M m
Mr. Ravl Dhiman

2 SM5 Target List + Sumil Dutt 04-5EP-18 11.43.29.000000 AM

r. Vivek Mayank
3.12,41.000000 B4 -
SIP First Demo Mr, Revi Dhiman O7-SEP-18 0Z. 100000 Fil .m
14 5FP-18 09,52,03.000000 AM it m

24.5EP 15 D4.75.03.000000 FM ratr

= Arjuniist M. Arjun Sujir 05-SEP-18

5 Singleliser

s1P picked ZE-SE1E U2.41.52.000000 FM m Delete
Business 1
Business User
Maore.,
Showing s 7 eniries First| |previous | [ [mext| [Last|
___________________________________________________________________________________________________________________________|

Below is the screenshot for creating and launching campaign
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'SMART
INVOICE Temgigle User Targels BB ; ng Insights  Logout
CAMPAIGN SUITE

Create Campaign

Create Campaign

*Channel Tyg

laasa Salacl [:l

*Campalgn M

*Template Available |:|

Shew entries

|_| Search:
m Channel Template Campaign Target List {Name) Start Date End Date Status _

Email Welcome Template Welcome Campaign M. Sumil Dutt 2018-09-04 20180518 Enable
Mr. Ravi Dhiman

2 SM5 SMS Template Welcome SMS Campaign Mr. Sunil Dutt 2-03-04 201840318 Enable
Mr. vivek Mayank
3 Ernail Ermail nleractive Smart Invoice Pro Launch  Mr, Sunil Cull 2018-05-04 20180518 Enable
Template A0 E
4 Ernail Welcore SIP First SIP SUNTE T 20e-05-21 Enable

Showing 1 to 4 of 4 entries
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1.1.15.5 Monitor Marketing Campaign Effectiveness

Monitor Marketing
Campaign
Effectivensss

Develop Marketing Gather Marketing Analyze Marketing Suggest Marketing
Campaign Metrics Campaign Metrics Campaign Metrios Campaign Change

Figure 4 1.1.15.5 Monitor Marketing Campaign Effectiveness

Monitor Marketing Campaign Effectiveness

Process Identifier: 1.1.15.5

Brief Description

Extended Description

Note that this process' sub-processes reuse a generalized set of metric processes to develop, gather, and
analyze (to some degree) marketing campaign metrics.

Smart Invoice pro provides metrics and graphs to analyze the effectiveness of the campaign across the
channels. Refer screenshots below

A user can monitor a campaign across the channels.

For Social media campaigns, details insights are being captured for e.qg. net likes, post reach etc. as
shown below
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SIMART
INVOICE Fi™
CAMPAIGN SUITE

Dashboard Sync DB with Sorial Medta

5t Twittar

split of Lmkedm Posts by Insiphts
v i ;

nsights

10 Tt Image Test emo Test Dema
s
T, . oo i ' . -
[} Comments | Shares Clicks | Engagemert [ | Imprassion
LS AL i s
siplet of Facrbonk Posts by insights
14
12
10
8
8 //40
)
2
£
0 ¥ s o
smart Imvaice Pro Viden smart invaice Pro Smart Invoics Fro Ima Smart Imvnece Pro smart imvaice Pro
otal Reactions { Total Commants | Lifetime Clicked-to-Play 30-Second Views
time Post Total Impressions Lifetirne Post Total Reach L
%

split of Twrttar Pasts by Insghts

1
08
06
04
0.2

2

Smart Invaice Pra hitps:

oW, Smart menecepen.comy Smart Imenece Fro image

rt Imvnics Fro Wideo smart Invaice Fro Image Smart Invaice Pro htt;

fonwnsmarinuDIcapra.com)

i i g
( | Favorite Retweet
L i
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1.1.15.6 Modify Marketing Campaign
Process Identifier: 1.1.15.6

Brief Description

I
g‘

Extended Description

In Smart Invoice Pro, Campaign can be modify/Update, as shown in below screen shot any of the
parameter of a campaign can be changed based on the feedback.

SMART
INVOICE =& Empiste  User TAmets | Greale Campaign | Conflg Ssting  Insights  Logout
CAMPAIGN SUITE

Modify Campaign

Modify Campaign
*Channel Type | “mail |:|
*Campeign Name | \wutcome Campaign
Template Avaidable | \wilcome Templato El
Select TArget LISt | Ermail Target | sl Fl

startdate | 0130904

Expiry date | 3013 po1a
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SMART
INVO'CEW Bm argets Campagn g Insights 1

CAMPAIGN SUITE
Modify Campaign

Medify Campaign

*Channal Type | sp4s |L|

N NAME | e SMS Campaign

Template Avalable | Sp4s Tomplate E|
selert Target | 5t ist Fl

start date

Explry date

'SMART
INVOICE Ei” aign g Insights  Logout
CAMPAIGN SUITE

Modify Template

Modify Template

*Channet: Emall *Tittle : | Fmall Interactive Template

Bswe @0 @@ [

XH mEE « + QW F 0%
EReODUD e
BIUWSXX T

: kMWW EEE=

Gz mexn-29g=-daa
Shytes. v Fomat  +  Feat -

Smarter
Lorem psumm ne mea postea minimuem accusata,
tritani voluntua reprimique per ne.

s -

- oY SR
A-B- XA 2 Normal Prise
(Sun) < $59 $29.50
(Sat/Sun) = $39  $39.50

Faster
Lorem ipsum ne mea postea minimum accusata,
tritani voluptua reprimique per ne.
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SMART
INVOICE =
CAMPAIGN SUITE

Modify Target

*imtial | par.

*First Name | ajun

*Last Marme Sujir

*Email arjun.supir@dikshatech.com

99BE3A3113

'SMART
INVOICE Eie™
CAMPAIGN SUITE

Modify Target List

Modify Target List

MstNamE  prog I Target List

*Sefect Targets [ MIr. Arjun Sujie M. Sunil Dutt [ Mr. Ravi Dhiman
7 M- Vivek Mayank M. Winad Pullurg 7 Miss Sonal Jain
| Mr. Deme Test [ M. Test testl |1 Miss Testing Testing
[ MIrs. update existing 7 Test User [ Business Liser
| Business Lisar [l Business User | Business Liser
| Business User [l Business User |71 Business User
[ Business Lisar i Business User [ Business Liser
| Business User || Business User |1 Business User
[ Business User ] Business User ] Business User
[ Business Liser [ Business User [ Business Liser
| Business User [ Business User |71 Business User
[ Business Lisar JF Business User [ Business Liser
| Business Liser |1 Business User |1 Bussiness Liser
[ Business User [l Business User |71 Business User
[ Business Liser [ Business User [ Business Liser
| Business User [ Business User |71 Business User
[ Business User ] Business User ] Business User
[ Business Liser [ Business User [ Business Liser
[ Business User [ Business User |71 Business User
[ Business Lisar [ Business User [ Business Liser
| Business Liser |1 Business User |1 Bussiness Lser
[ Business User ] Business User |1 Bussiness User
[ Business Liser [ Business User [ Business Liser
[ Business User [l Business User |71 Business User
[ Business User [ Business User [ Business User
[ Business Liser [ Business User [ Bussiness Lser
[ Business User ] Business User |1 Bussiness User
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1.1.15.7 End Marketing Campaign
Process Identifier: 1.1.15.7

Brief Description

‘|

Smart Invoice Pro provides end user to schedule the campaigns with specific start date and end date.

Once life of the campaign is reached i.e. the campaign end date. Campaign will be ended, and no more
notifications will be sent to customer

In Smart Invoice pro we can send the automated campaigns by scheduling the events and same will be
ended based on end date provided.

SMART
INVOICE EEEr Template  lser  Tamels o aign  C g Insights  Logout
CAMPAIGN SUITE

Create Campaign

Create Campaign

*Channel Typs Yleasa Selacl Fl
*Campalgn Mame
*Template Availathe D
*Select Target List | Plagse Selact El
iStartdate | apqa.inan
*hxpirydate | o18.90-0

ATIme | 44200 AM

Show entries

. Search:
100 |:|

m Channel Template Campaign Target List {Name) Start Date | End Date Status

1 Email Welcome Template Welcome Campaign Mr. Sumil Dutt Z018-09-04 20180518 Enable
Mr. Ravi Dhiman

2 SM5 SMS Template Welcome SMS Campaign Mr. Sunil Dutt 2018-09-04 20180318 Enable
Mr. vivek Mayank

3 Ermail Email Interactive Smart Inwoice Pro Leunch  Mr, Sumil Dull 2018-09-04 20180518 Enable
Template A0 Mr. Ravi Dhiman

Ernail Welcorme SIF First SIP SUATE Test Mr. Ravi Dhiman 2018-05-07 2080521 Enisble

Showing 1 to 4 of 4 entries

Extended Description
Not used for this process element
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1.1.15.8 Undertake Marketing Campaigns Trend Analysis
Process Identifier: 1.1.15.8

Brief Description

Undertake trend analysis on marketing campaigns including the identification of problems occurring
with them. A

With Smart Invoice pro end user can track the progress and effectiveness of marketing campaigns.
It gives end user a graphical representation of all the stats

All insights are being captured for trend analysis
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SIMART
INVOICE Fi™
CAMPAIGN SUITE

Dashboard Sync DB with Sorial Medta

5t Twittar

split of Lmkedm Posts by Insiphts
v i ;

nsights

10 Tt Image Test emo Test Dema
s
T, . oo i ' . -
[} Comments | Shares Clicks | Engagemert [ | Imprassion
LS AL i s
siplet of Facrbonk Posts by insights
14
12
10
8
8 //40
)
2
£
0 ¥ s o
smart Imvaice Pro Viden smart invaice Pro Smart Invoics Fro Ima Smart Imvnece Pro smart imvaice Pro
otal Reactions { Total Commants | Lifetime Clicked-to-Play 30-Second Views
time Post Total Impressions Lifetirne Post Total Reach L
%

split of Twrttar Pasts by Insghts

1
08
06
04
0.2

2

Smart Invaice Pra hitps:

oW, Smart menecepen.comy Smart Imenece Fro image

rt Imvnics Fro Wideo smart Invaice Fro Image Smart Invaice Pro htt;

fonwnsmarinuDIcapra.com)

i i g
( | Favorite Retweet
L i
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'SMART
INVOICE EiE™ e User Targets
CAMPAIGN SUITE

Insights
Sync DB with Saclal Media

Show entr

Sr No Sacial Media | Post Type
Twitter meszage link
2 Twitter message image

3 Twitter meszage video
4 Twitter =sage_image
5 Twitter message_link

b witter message_link

72 Facebouk message_video
8 Facetmak message_|

9 Facebook message_imege
0 Facebook Trlessag

1 Facebook TIESSIRE.

12 Facebook Messag

13 Facebonk message
14 |inkedin message_link
15 IRessAgE image

16 Linkadin meszage link
17 Linkedin MESSage.

18 Email Ernail

19 Email Email

20 SMS SME

Ermail Ernail

22

Showing 1 to 22 o

Logout

101018

Smart Invoice Pro https:

www_smartinvolcepro.com 08-OCT-18 D
09.46.22.000000 AM

lccalhost

15373349953

Smart Im o Image htt
{SIP_rampaign_oracleiupiogd

art imvoice Pro Video 1042284989

€ Pro https:/iw

art Imyoice Pro Vi
J5IF_campaign. oracle/ug

o hitp-locafhost
205/ 1536003351 49454 mpd.

Smarl lswoice Pro hi

RroLom/

arl lmvoice Pro (mage hilpawewadikshatech.com
Jimages/diksha_logo.png

S

Pro hilg: W ST L

OICEpTOLCom!

art lrvoice Pro hips:aww.smastinvoicepro.com’

T Inwvoice Pros hitg

invnicepro

Smart Invoice Pro Video hitpa/flocalhost
/51 _campaign_oracle/uplosds/ 153650

351494

Test DemoArr

[ [tite] == Diksha Tech [

icepTo.comi ) Array

ihmis

= Srmgrl inwoice Pro
martinvoicepro.com/
uimg.comimedia

o )

WOICER

== anyone |
Test Dermodsray | [fitle] == Diksha Tech [submitted-un]
woicepro.comy | Array | lcode]

== Nt wWw.Smar
= BMYCNE |

Smart Irvoice Pro Launch 4.0 12-5EP-18 122.08.32.000

M

Smmart Imvoice Pro Launch 4.0 06-5EP-18 11.20.06.000000

AN

-SEP-18 11
AM
18-5EP-18 04.03.14.000000
#M

27-5EP-13 11.43.18.000000
AN

fcome SMS Campaign

FirsL SIP SUITE Tesl

tforum

First | Previous | [
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Hi, Kane
Welcome io
Diksha -

Wilcome to Diksha ids;a Bill

Likes: 1 Comments:d Shares:
HaHa: 0 WoW:0 Sadil
Angry: 0 Love:d
Total Reactions: 1
Ifetime Total 10-Second Views : 0
Ifetime Average time video viswed 0
Lifetime Clicked to.Flay 30.-Second Views 10
Lifetime Post Total Impressions © 6
Lifetime Post Totzl Reach : 4
Lifetime Post Crgznic impressions : &

Lifetime Post organic reach @ 4

Weltorme Carmpaigr

First| | Previous | (Y | Wext | | Last
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Retweet: 0

Favorite:

2 Email Ernail

First| | Previous | (Y | Wext | | Last
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COMmmEents: 0
Shares: 01

Clicks: 1

Engagemant: 0.04

mprassion: 25

Likes:0

Extended Description

Not used for this process element
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